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The exposure of issues related to agri-food in quarter 3 (July-September) in the Chronicle Herald increased 

slightly (+6%) from Q3 2013.  Coverage was also up 6% from the previous five year average for Q3. 

The local food theme had the highest exposure for the second straight quarter led by reviews of restaurants 

featuring local foods, as well as articles featuring local foods and businesses.  Local beer and wine received 

significant coverage. 

The historic theme had the second highest exposure with a strong majority of articles focusing on the 

ongoing woes of the over-budget, overdue Bluenose II refit. 

The business theme ranked third and took into account a wide variety of topics including: business 

closures/contractions, expansions and transactions (Oxford Frozen Foods purchased the assets of bankrupt 

Rainbow Farms) . 

Overall, the “slant” of coverage was of a very positive nature for agriculture led primarily by positive local 

food articles as well as articles highlighting specific foods such as zuchinni, pesto, quinoa and wine.  Coverage 

was slightly negative for fisheries, with positive articles on local fish being offset by mostly negative publicity 

surrounding the Bluenose II refit and some negative coverage related to the ongoing aquaculture debate. 

Agri-food Media Analysis 

Nova Scotia Department of Agriculture, Research & Analytics 

Contact: devannm@gov.ns.ca  

Summer 
2014 

 (Q3: Jul-Sep)  

OVERVIEW   Pg 1 

Change in exposure by theme Pg 2 

Exposure by industry/sector Pg 3 

Exposure by location  Pg 4/5 

Historical exposure/trends Pg 6 

Agri-food theme exposure- Q3 2014 Change in exposure Slant of coverage 

mailto:devannm@gov.ns.ca


2 
 

                                                                                                                                                                                      

The “historic” theme had the most significant increase in exposure in Q3 relative to one year earlier.  

This was a result of an increase in generally negative coverage of the Bluenose II refit. 

The natural/organic theme also had a large increase in media exposure.  One article highlighted the 

expansion of the organic sector in Atlantic Canada despite production challenges. Also making news was 

Ottawa committing $8 million in research funding to the Organic Agriculture Centre of Canada as well as 

L’Acadie Vineyards receiving organic certification for their wine. 

Local food also had a large increase in exposure relative to one year earlier. 

The safety theme had the largest decrease in exposure.  One year previous, fires destroyed two 

fishplants: Premium Seafoods in Arichat and Nautical Seafoods in Parker’s Cove, Annapolis County. 

Coverage of invasive species also fell off from one year previous when assessments of damage of 

Spotted Wing Drosophilia (SWD) fruit fly on blueberry crops proved to be minimal, and research was 

underway to determine the effects of the invasive green crab on the marine environment. 

 

Change in exposure of agri-food themes (largest change in exposure score)-Q3 2013 to Q3 2014 
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Breakdown of media exposure by industry- agriculture and fisheries (Q3 2014) 

AGRICULTURE EXPOSURE1 SLANT2,3 TOP ISSUE 

Local food 129.5 
Highly 
positive 

Local food in restaurant reviews, 
local food spotlight 

Food spotlight 53.2 
Highly 
positive 

Zucchini and various other 
foods 

Industry spotlight 32.4 n/a Secondary theme 

Agri-business 28.7 Neutral No dominant sub-theme 

Ag production 24.6 Neutral 
Good growing year, deer pest 
problems 

 

FISHERIES  EXPOSURE SLANT TOP ISSUE 

Historic 58.2 Negative Bluenose II refit 

Local food 36.1 
Highly 
positive 

Local fish in restaurant reviews 

Aquaculture 34.2 Neutral 
Call for better aquaculture 
regulations 

Industry spotlight 22.6 n/a Secondary theme 

Pollution 21.9 Negative 
MV Miner, Gulf spill, concerns 
over effect on fishery 

1 Exposure score takes into account # of articles, size of article, # of images, theme appearing as an underlying theme in another article, 
and front page articles.  Full methodology is available from the author. 
2 A score between -100 and 100 is assigned to each article in an attempt to assess how positive or negative the issue is presented.  
There is no implication of a bias simply whether the issue would seem “good” or “bad” to a reader.  Highly negative= -100 to -75.  
Negative= -74 to -25.  Neutral= -24 to +24.  Positive= +25 to +74.  Highly positive= +75 to +100. 
3 A slant score is only given to a theme in articles where that theme is the main topic of the article.  No slant is given to a theme when it 
is secondary to an article. 

Number of articles by industry- Q3 2014 Number of articles by sector- Q3 2014 
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Coverage by area- Nova Scotia 
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Coverage by area- Global and North America 
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Coverage by area- Global and North America 

Agri-food exposure score- monthly and quarterly (Q3) historical trend 

Exposure score of main themes- historical trend 


