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The exposure of issues related to agri-food in quarter 1 (January-March) in the Chronicle Herald decreased (-

10%) from Q1 2014.  Coverage was also down 3% from the previous five year average for Q1. 

The food spotlight theme had the highest exposure led by reviews of beer and wine with a substantial focus 

on local production.   

The business theme had the second highest exposure with the largest single issue being the planned move of 

the Halifax Ben’s Bakery plant production to New Brunswick and the subsequent closure of the Pepperell 

Street facility.  Large agri-food business transactions (Heinz-Kraft merger, Sysco attempted purchase of US 

Foods, Anheuser-Busch purchases of craft breweries) also contributed as did articles on 2014 company 

performance. 

The local food theme ranked third and was driven by articles highlighting local food businesses and local food 

in restaurant reviews.  Nova Scotia food is receiving more exposure globally with the Devour! Film Fest 

promo party slated for April 2nd in Los Angeles. 

Overall, the “slant” of coverage was of a very positive nature for agriculture led primarily by positive local 

food articles as well as articles highlighting specific foods, wine and beer.  Coverage was slightly positive for 

fisheries, with positive articles on local fish, generally stable prices for lobster and mixed optimism on a 

proposed marketing levy for lobster overshadowing negative publicity surrounding the Bluenose II refit and 

some negative coverage related to the ongoing aquaculture debate. 
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The “food spotlight” theme had the most significant increase in exposure in Q1 relative to one year 

earlier.  Much of the focus of these articles was on wine, beer and rum.   

The “illegal” theme had the next largest increase in exposure with sentencing taking place in the Philip 

Boudreau murder trial.  This killing was allegedly over the illegal fishing of lobster off of Isle Madame in 

Cape Breton.  

The “events” theme had the largest decrease in exposure.  One year previous, concerns over the 

administration of the NS Provincial Exhibition in Bible Hill resulted in a change in management, an audit 

and the calling in of a NS Farm Loan Board loan. 

Coverage of other themes exhibited relatively stable coverage from one year previous. 

 

Change in exposure of agri-food themes (largest change in exposure score)-Q1 2014 to Q1 2015 
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Breakdown of media exposure by industry- agriculture and fisheries (Q1 2015) 

AGRICULTURE EXPOSURE1 SLANT2,3 TOP ISSUE 

Food spotlight 57.9 
Highly 
positive 

Spotlight on wine, beer 

Local food 43.2 
Highly 
positive 

Spotlight articles on local food, 
restaurant reviews 

Healthy eating 28.8 Positive No dominant sub-theme 

Industry spotlight 23.7 n/a Secondary theme 

Globalization/trade 16.3 n/a Secondary theme 

 

FISHERIES  EXPOSURE SLANT TOP ISSUE 

Industry spotlight 30.6 Positive Debate over marketing levy 

Aquaculture 27.4 Neutral 
Regulatory Review Panel report 
released/ winter chill fish kills 

Globalization/trade 23.5 n/a Secondary theme 

Resource conflicts 21.2 Neutral 
Debate over planned Black Point 
Quarry, Guysborough Co. 

Business 19.3 Positive 
Seafood sales up significantly 
(Clearwater, Highliner) 

1 Exposure score takes into account # of articles, size of article, # of images, theme appearing as an underlying theme in another article, 
and front page articles.  Full methodology is available from the author. 
2 A score between -100 and 100 is assigned to each article in an attempt to assess how positive or negative the issue is presented.  
There is no implication of a bias simply whether the issue would seem “good” or “bad” to a reader.  Highly negative= -100 to -75.  
Negative= -74 to -25.  Neutral= -24 to +24.  Positive= +25 to +74.  Highly positive= +75 to +100. 
3 A slant score is only given to a theme in articles where that theme is the main topic of the article.  No slant is given to a theme when it 
is secondary to an article. 

Number of articles by industry- Q1 2015 Number of articles by sector- Q1 2015 
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Coverage by area- Nova Scotia 
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Coverage by area- Global and North America 

Agri-food exposure score- monthly and quarterly (Q1) historical trend 

Coverage by area- Global and North America 

Exposure score of main themes- historical trend 


